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Maple Pictures Background SO e

Maple Pictures was looking to partner with Qmi Sales nationally to promote the release
of their latest feature film “Conan the Barbarian” by making a big creative splash in
order to maximize awareness in an exciting way.

Objectives:

» Create an exciting execution similar to the release of “The Expendables”
» Dominant flex form creative

> Interactive contest element
Target:
e Adults 18 — 49
» Narrowed Target: 25 — 49 Male Skewed
Period:
* Movie Release Date: Friday August 19, 2011
e Contest Pre-promotion: August 2nd — August 10, 2011
Markets:
* Ontario, Alberta, Manitoba
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Maple Pictures Business Case S e

The Idea:

» Creation of an exciting “Barbarian SUNshine Girl” contest for a chance to be
featured in newspaper and online for a day, including secondary prizing with
chances to win a Maple Pictures prize pack

How it started:

* Maple Pictures contacted QMi Sales directly for a partnership on the release of the
film “Conan the Barbarian” for both Newsprint and Digital platforms

How it unfolded:
* QMi presented the total package to Maple Pictures after discussing their RFP

The Approach:

» Leverage both Newsprint and Digital platforms to support the release of “Conan
the Barbarian” through the “SUNshine Girl Goes Barbarian Contest”
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Maple Pictures & QMi Sales: Partnership =~ e

Creation of the “Sunshine Girl Goes Barbarian Contest” concept for English Canada

» Utilizing the strength of the Sunshine Girl we created a unique contest where readers could enter their
best “Female Barbarian” photos across Canada for a chance to be featured as the “National
Barbarian Sunshine Girl” on the release date of “Conan the Barbarian”

» Promotional creative was featured across all SUN newsprint and digital properties, as well as the
Canoe network to promote the contest and film release

* QMi Sales and Maple Pictures promoted the contest on their social media platforms,
Facebook and Twitter to create additional buzz

* Maple Pictures also partnered with Canoe.ca’s targeted gaming application “Rock You”

* Flex Form creative was featured in the Entertainment section across all SUN’s on the release date of
“Conan the Barbarian”

* On the release date of “Conan the Barbarian” the “Barbarian Sunshine Girl” was featured across all
SUN newspapers with an extended gallery and video shoot online where Maple Pictures had a
national Sunshine Girl homepage takeover

» Al Newsprint and Digital creative was created by QMi Sales’ Graphic Designer in house

» Provided Maple Pictures with the best value for their marketing dollars while meeting objectives
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Maple Pictures & QMi Sales: Partnership

Creative: Print and Online Contest Promotion
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Inside CANOE.CA

LATEST jm® NEWS

Mo'nigue’s chat show axed

'Playboy’ producers respond to criticism

Hayes lands new sitcom

Gaga tried to steal Goldberg photo

D) Sam Ronson arrested for DUI

Jay-Z responds to angry record shops

Pitt and Jolie's charity handouts revealed
Holywood supercouple Brad Pitt and Angelina Jolie
handed over almost $5 mallion to charitable causes in
2,33 acconding to tax papers.
LL STCRY  More in JAM! Mo

Benefits' same old romantic slop

Mocks rom-coms, but follows same rules,

Final ‘Potter’ puts spsil on fans

A thriliing ending for franchise.

Jared Followill ‘depressed’ by tour axe

Ambrose in talks for Funny Girl

Gibson marks five years sober

aurLo L. \r\Df\r\lnw

CONTEST
ENTER to WIN!

$1,000
shopping spree,

& prize packs
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Maple Pictures & QMi Sales: Partnership =~ e

Creative: On-line Brand Promotion — “Rock You"

Nexopia — Conan the Barbarian
on RockYou
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Maple Pictures & QMi Sales: Partnership ecia

Creative: On-line Post-Contest
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HOME NEWS SPORTS ENTERTAINMENT LIFE TECH MONEY TRAVEL OPINION RGLELILICll{R HOME NEWS SPORTS ENTERTAINMENT LIFE TECH MONEY TRAVEL OPINION SUNSHINE GIRL

TORONTO & GTA  CANADA & WORLD TECHNOLOGY TORONTO SPORTS SPORTS COMEDY ENTERTAINMENT LIFE SUNSHINE GIRL

VIDEOS SUNSHINE GIRL

CALENDAR 2011 SWIMSUIT 2010 BECOMEA SUNSHINEGIRL ARCHIVES

SUNSHINE GIRL

Kylie

After our Canada-wide qu
to find our perfect Barbarian
SUNshi

Barbarian contes
Conan the Barbarian hits
oday,

CALENDAR 2011

>

Kylie

Kyl n our Canada wide search rfect Barbarian Sunshine Girl. Congratulations Kylie!
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Maple Pictures & QMi Sales: Partnership edia

Creative: Print Post-Contest
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Maple Pictures: Business Case = e

The Results:

QM Sales received between 30 — 50 subbmissions for the “Sunshine Girl Goes
Barbarian” within a one-week contest window

The "Rock You" gaming application which ran from August 4th - August 10th
served over 5,000 impressions

The total engagement served was over 2,800 which was above the expected
engagement goal of 2,000

The one day Sunshine Girl sponsorship delivered over 600,000 impressions

The ad units delivered over T million impressions and 3,753 clicks were
recorded for the flight of the campaign

The creative concept QMi Sales delivered through the strength of the Sunshine
Girl and the SUN’s #1 reach of male readers 25 — 34 fell within Maple Pictures
target demographic.

Maple Pictures strategy for targeting a male skewed demographic with the
release of the film "Conan the Barbarian™ was a natural fit with QMi Sales.

A successful partnership with QMi Sales!
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