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TVA PUBLICatIONS’ MaGaZINES 
SHOW REaDERSHIp GROWtH!
Montreal, October 11, 2011 — Many of TVA Publications’ magazines have seen their 
readership increase according to PMB’s fall 2011 results, meaning that TVA Publications 
continues to be at the forefront of the industry.*

7 JOURS: THE LEADER OF WEEKLY MAGAZINES
With a 1.3% increase in its readership, 7 Jours remains the No. 1 entertainment and culture 
magazine in Quebec, far ahead of its main competitor, La Semaine, which had an 11.7% 
decline in its readership.

7 Jours also claims the largest market share in terms of monthly readership among weekly 
magazines at 32%. 7 Jours’ monthly readership is around 3,238,000 while that of La Semaine is 
around 1,834,000.

The winds of change that have blown through 7 Jours in the last few weeks—a new logo, 
a new layout, and new content and contributors—have been welcomed by 7 Jours’ loyal 
readers.

OVERALL READERSHIP INCREASE FOR TVA PUBLICATIONS’ MAGAZINES
TVA Publications’ brands are constantly evolving and growing. TVA Publications’ strategic 
shift from magazine publisher to brand and content manager makes its mark and brings 
added value to magazines, which seems to satisfy both its brand followers and trusted 
readers. 

The most signi�cant increases in readership were noted among the following brands:

	 Côté jardins: +23.5%
	 Cool!: +13.1%
	 MOI&cie: + 10.2%					   
	 Clin d’œil: +10.1% 
	 Star système: +8%
	 Star inc.: +7.1%
	 Chez soi: +5.3%
	Les idées de ma maison: +4.9%

PMB is dedicated to being Canada’s preeminent source of print media measurement and 
related marketing data, and to maintaining the highest standards of integrity, objectivity  
and service. 
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Source:  	Sophie Houle
	 Head of Marketing – TVA Publications
	 514 848-7164, ext. 2238
	 sophie.houle@tvapublications.com

FOR IMMEDIATE RELEASE

*TVA Publications’ monthly readership share is 50% (gross impressions).
Source: PMB fall 2011, Total Canada age 12+
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