I Journal de Montréal

Le Journal de Montréal is not only the number one newspaper in Montréal, but it also has a very
exclusive audience with 88% of its readers exclusive of La Presse. This is due to the fact that Le
Journal de Montréal meets all of their readers information needs and has content that aspires to reflect
their lives and concerns. Le Journal de Montréal is a market leader in Montréal and will continue to be

a dominant newspaper in that market.
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Demographic Highlights

=61% are adults 18-49

=58% are married/living together

=63% are home owners

=60% have at least some post secondary
education
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SOURCE: 2009 NADbank Readership Numbers: Montreal CMA, CUME Readers unless otherwise stated. CCAB Audit Report ending Dec 2009.



